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ALYSSA ARI 'NTS IS A FULL SERVICE WEDDING
PLANNING COMPANY BASED IN LAFAYETTE, LLOUISIANA.
WEeE LOVE To TRAVEL AND OFFER WEDDING PLANNING

SERVICES TO CLIENTS THROUGHOUT LOUISIANA.

SPECIFICALLY, BATON RoUGE, ST. FRANCISVILLE AND
NEw ORLEANS WEDDINGS ARE OUR FAVORITES! WE
OFFER 3 PLANNING PACKAGES ALONG WITH ADDITIONAI

PERKS FOR OUR CLIENTS.
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ITHE AAL
IDENTITY

LOGO, MARK, & USAGE
BLACK & GRAYSCALE
LOGO CLEARSPACE
MINIMUM SIZES
INCORRECT USES

LQGQ,MARK@%%%%;

The logo combines three elements:
the "Alyssa Arlene" type element, the "events" tag line, and the floral illustrations bordering the logotype. These elements should never be

changed or separated. Position, size, and color, along with the spatial and proportional relationships of the Alyssa Arlene logo elements, are

predetermined and should zever be altered.

The mark consists of one element:
the signature Alyssa Arlene iris illustration. This mark should also never be changed or simplified. Position, size, and color, along with the

spatial and proportional relationships of the illustration are predetermined and should #ever be altered.

THE LOGO THE MARK
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2 CLEARSPACE

The Alyssa Arlene Events Logo requires separation from the other elements around it. The space required on all sides

is roughly equivalent to the letter width of the logo type.

REVERSED /. GRAYSCALE

Sometimes, often due to production costs, only one color of ink is available and so the logo must be reproduced using only one color. In this scenario, the
logo must be used following the convention of using a light color type on a dark background or in a dark color type on a light background. The logotype

and the symbol must be clearly distinguishable from the background color. You must honor the Alyssa Arlene Events palette when possible, using grayscale

Brand Usage Guide for
ALYSSA ARLENE EVENTS

or white if necessary.

SLNTAH UNHTYV VSSATV
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It should never be less than that. The logo must always fit into the clearspace area and can not be intervened by other graphic or

typographical elements which could hinder legibility of the brand.

Please note that text or pictorial figures, which have strong impact or impression, should not be placed near the logo, even

~EVENTS

though you keep the isolation area blank.
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MINIMUM

The Alyssa Atlene Event logo is the embodiment of the brand and must, at all
times, be perfectly legible and without distraction. To ensure this, the logo and
mark should never be smaller than the minimum sizes shown below. Even at its
minimum, the logo must be surrounded by the appropriate amount of white

space on all sides. Only use these smallest sizes when absolutely necessary.

Vo
VY
s uN

INCORRECT c

We’ve taken special care in creating the specific personality of our logo and in selecting every rule laid out herein. The following are a few
examples of practices that would violate our logo and identity system. Please use your best judgment so as not to violate any of the specific

rules set forth here. If in doubt, check!

Do not nse non-approved palettes in the AAE logo or mark Don't scale, tilt or destort the shape of the AALE logo
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- /4/4/0 , CMYK 17/ 7 /110 CMYK 40 / 22 / 28 / 0 CMYK 53 /36 / 4l / 4 »
Z : RGRB 209 / 220 / 220 RGB 158 / 176 / 176 RGB 126 / 140 / 139 <
7 HEX #plpcoc HEX #9£8050 HEX #7¢8c88 >
PANEONE 754210 %5 7 PANTONE 5565 U PANTONE 444 U

ABOUT THE PALETTE

The Alyssa Arlene Events palette is drawn from everything that encompasses the brand and the true elegance seeping from southern moments of wedded
togetherness. The colors are meant to feel like sipping fresh shucked oysters at mid-day beneath the Spanish moss of a hundred year old oak while the scent of
eucalyptus and peonies graze your nostrils from a cascading floral arrangement just beyond your eye-shot. Effortless and classic with a touch of nostalgia and
the feeling of home....the palette and aesthetic of AAE is aimed at capturing everything that makes celebrating love with your favorite people so full of bliss and

embodying the graceful, picture perfect vision the ideal AAE client has of their Wedding Day.
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ADDITIONAL

silver sage

CMYK 38 /30/31/0
RGB 173 /171 / 170
HEX # A4A5a4
PANTONE Cool. Gray 6 U

peony

CMYKO0/0/0/0

RGB 255 / 255 / 255
HEX # Frrrrr

“I found I could say things with color and shapes that I couldnt say any other way.”

HOW & WHERELE

to use this
7

CMY K
se primarily to produce digitally printed applications with images.

Examples of where to use CMYK: binder covers, informational brochures, letterbeads, ete.

RGB/HEX
RGB and HEX codes should be used for all digital, screen based applications.
Examples of where to use RGB and HEX: websites, apps, photos saved for web

PANTONE

Uncoated Pantone colors are used for print with only a few colors and no
images, or specifically for print methods like screen-printing and letterpress
when specific pantone inks are used as a universal language for matching color
amongst manufacturers. The Pantone color palette is an abridged version of
specific colors made from mixing colors of inks. Therefore, these will not be
exact matches to the digital palette but the closest, complimentary match with-
in the Pantone palette.

Examples of where to use Pantone: #shirts, tote bags, apparel, ete.

The palette allows the addition of secondary colors to enrich the Alyssa Arlene visual

identity as a whole. Lighter tints (up to 20 %) of these colors are also allowed.
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primary ppeface CA R T ER
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Carter is an all-caps, hand-illustrated serif font created with the purpose of adding a soft sophistication to any design. Utilize the
letters individually to create stunning monograms for new or potential client proposals, or use the font as normal and create elegant,

vintage-style headings on its own or in tandem with the secondary typeface.
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secondary @/peface% %
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ABOUT THE TYPE

Ms. Claudy is a beautiful modern calligraphy script perfect for feminine branding and reminiscent of Save the Dates and Invitations that
feels familiar to potential clients in the Wedding Industry. The typeface includes a full set of Uppercase and Lowercase Basic Characters,

Numerals and Punctuation. It also contains ligatures and a lot of stylistic alternates to perfectly re-create natural calligraphy.
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MOOD &

AESTHETIC

All photos should aim to be light and cool-toned in nature and feel.
Images below 300dpi should never be used in print materials and full,

high-resolution files are optimal and preferred, when available.

For photos that do not fit into the AAE aesthetic and mood, grayscale

can be used for cohesion.
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The business card should be used for all official contact and
communication of Alyssa Arlene Events. This is the approved
structure and layout - always use double sided cards when

adhering to this layout.

DIMENSIONS: PAPER:
3.5 x 2 inches 2401b. Ultra White Eggshell

SLINHAH ANHTIV VSSATV
a0f apiney afvs() puvag

BUSINESS CARD FORMAT

ALYSSA MISTRIC . == NAME
Clones 2535 @/ %@ ,,,,,,,,,,,,,,,,,,,,,,,,,,,,,, /7

Info@AlyssaArleneEvents.com - 337.592.2005 | <~ CTTTTTTTTTooC contact information - --CCICIIICIIIIIIIIIIIE

www.AlyssaArleneEvents.com | - -~ T T T T T T oot m oo mmmmmoomooooooooo-omoooooo-oo -

page 24

WwWw.ALYSSAARLENEEVENTS.COM

“businestr STATIONERY

The business stationery should be used in tandem with the business cards
for all official contact and communication by Alyssa Arlene Events.

Above is the approved structure and layout.

DIMENSIONS: PAPER:
4.25 x 5.5 inches (folded)  100Ib. Ultra White Eggshell
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Best to have a checklist! Before yon've used or represented the official Alyssa Arlene

Ewvents Brand Identity anywhere, be sure to ask_yourself the following questions. If all

answers are yes, then you know you've done everything perfectly and are good to go!

y
0ol. THE LOGO

Have I only used approved versions of the logo and/or mark? Have I respected the
minimum size and exclusion zone requirements? If the logo is appearing on a colored

background, have I used the reversed version in white or grayscale?

02. COLOR

Have I only used approved primary and secondary colors or tints or shades of those

colors? Am I using the correct color codes for the type of print method needed?

03. TYPOGRAPHY
Have I used the correct typography for the nature of my text? Have I adhered to the
guidelines for headings, quotes, and body text? Have I applied the right character and

line spacing?

04. IMAGERY

Do my photos feel like the brand? Are they primarily cool, bright, and airy in nature?

If not, can I use or present a grayscale version for continuity with the AAE aesthetic?

05. PRINT MATERIALS

Have I used the provided grids and approved layouts for all printed products and

Alyssa Arlene Events stationery?
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